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31 MAY 2013, 16H30

 

  
SPEAKING NOTE 

 

 

Ladies and Gentlemen, 

I am delighted to be here today to present to you the 

European Union's new campaign on consumer credit.   

"Need credit? Don't just sign. You have rights". This is 

the central message we want to get across. 

Over the past few years we have all seen the impact and 

felt the effects of the difficult economic situation.  

Consumers are becoming increasingly concerned about 

credit and as a consequence more interested in learning 

about and better understanding financial products. 
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Financial issues are central to our day-to-day lives.  The 

financial choices we make – in particular in matters such 

as credit – can have far reaching consequences.  Getting 

a bad or unsuitable deal can end up costing a lot of 

money.  

At the same time, consumers are finding it more and 

more difficult to cope with the increasing complexity of 

financial products and services.  A recent survey showed 

that more than half of Europeans want to see personal 

loans simplified. 

We also conducted a survey here in Malta, just one 

month ago, seeking consumers' views on credit.  About 

25% said that they had taken out credit in the last two 

years.  But more than 60% told us they did not feel they 

knew about their credit rights; while 40% did not feel 

confident enough to choose the right product for them. 

This is why we decided to run this campaign now.   

We want to raise consumer awareness about their rights 

when they take out credit; rights that are granted to them 

under the EU's Consumer Credit Directive. 
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Specifically, these rights are: 

1. The right to transparent advertising: Any 

advertising of credit that states the interest rate or 

cost of the credit must contain certain information to 

help consumers compare different offers and shop 

around for the best deal.  

2. The right to pre-contractual information: A credit 

provider is obliged to provide key information, in 

good time, before the signature of a credit 

agreement, in a clear, standardised format. This is 

called the Standard European Consumer Credit 

Information form. 

3. The right to clear information in the contract: The 

credit agreement must be written in clear and 

concise language. It must state details of the type of 

credit and the total amount owed, including the 

Annual Percentage Rate of Charge (APR). 

4. The right to change your mind: Consumers can 

withdraw from a credit agreement within 14 days of 

signing without having to give any justification.  

However, they must, of course, pay back any money 

they have received.  
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5. The right to repay early: Consumers can repay 

their credit early.  However, they may have to 

compensate the credit provider for its loss of income. 

We want people to use these rights and in order for them 

to do so they need to know that they have these rights.  

We want them to know that before they choose a credit 

option, they can shop around and compare offers to get 

the best deal to suit their needs.  

We also want them to know that after they have made 

their choice, they have clear rights as well. 

The Consumer Credit Directive gives them the means to 

do all that.  The purpose of this campaign is to raise 

awareness and remind consumers of these rights. 

Let me give you a few more details about the campaign:  

• It is being launched in four countries - Malta, Ireland, 

Spain and Cyprus.  

• It targets young consumers between the ages of 18 

and 35, for example students, young professionals 

and young parents – people who are likely to be 

looking to take out credit for the first time. 
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• We are using both print and online media to spread 

the word. We will be on "Twitter" and have a 

dedicated website with interesting content.  

• We are also going to be out and about – meeting 

consumers, and distributing leaflets in shopping 

malls. 

**************************************************************** 

Ladies and Gentlemen, 

Financial commitments are too important not to be 

handled with care, confidence and full awareness.  

This is an important campaign: I count on your support to 

help get our message across.  

Thank you. 

 

 

 


