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3. Awareness of consumer legislation

NL Number of interviews: 
2.010

Fieldwork: 
26/02-30/03/2010

CONSUMER EMPOWERMENT EB 73

EU27 Number of interviews: 
53.402

Fieldwork: 
26/02-01/04/2010
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THE KEY INDICATORS
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Methodology: face-to-face

2. Consumer skills (cont.)
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THE KEY INDICATORS
RESULTS FOR THE NETHERLANDS

Methodology: face-to-face

3. Awareness of consumer legislation (cont.)
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CONSUMER EMPOWERMENT EB 73

EU27 Number of interviews: 
53.402

Fieldwork: 
26/02-01/04/2010

4. Consumer engagement

NL Number of interviews: 
2.010

Fieldwork: 
26/02-30/03/2010
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5. Willingness to take action

NL Number of interviews: 
2.010

Fieldwork: 
26/02-30/03/2010

CONSUMER EMPOWERMENT EB 73

EU27 Number of interviews: 
53.402

Fieldwork: 
26/02-01/04/2010
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THE KEY INDICATORS
RESULTS FOR THE NETHERLANDS

Methodology: face-to-face

4. Consumer engagement (cont.)
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