
48 Rue Vautier 1050 Brussels  38 4rue de Berri, 75008 Paris 
 1 

 
 
 
 
Media Deals (MD) is a pan-European investment network focussing on early-stage 
investment for the Mediatech SME's (content providers and content enablers). MD 
is a member of the European Business Angel Network and Early stage funds 
Association (EBAN) as well as the European Business Network (EBN) 
 
Mission of MEDIA DEALS 
The mission of Media Deals is to facilitate successful financial and entrepreneurial 
cooperation by assisting private equity players in better understanding 
opportunities in the media sector, while supporting innovative media companies 
in their search of private equity. In doing so, we also involve public institutions at 
local, national and European levels for additional and complementary 
financial and business support.  
 
Media Deals and EU projects 
 
Media Deals currently participates in two EU funded projects with different 
purposes and expected outcomes: 
 
ImMediaTe (CIP Innova programme) is a sectorial platform supporting innovative 
SMEs in the digital media and creative sectors. ImMediaTe is a consortium of 
European partners composed of five European media clusters, funds and sector 
specialists. 
 
DigiBIC is a 30 month project focused on the deployment of best practice, tools 
and results from FP6 and FP7 research projects in cultural heritage, digital 
libraries and preservation to the wider Creative Industry (CI) sector and in 
particular to small and medium sized enterprises (SMEs).  
 
On both projects, Media Deals makes sure that financial models are taken into 
consideration and create a balance between public and private funding. 
 
Media Deals recommendations 
 
Media Deals welcomes the European Commission's open consultation and 
expresses its appreciation for the efforts and work accomplished by the 
Competitiveness and Innovation Programme (CIP) until now. Based on a 
consultation of the Media Deals members  (30 members across Europe) and a 
broad expertise on the access to finance for Mediatech companies, MD wishes to 
contribute to the Consultation with the following recommendations.  
 
Innovation and research need to go hand-by-hand in order to be economically 
sustainable. As MD has learnt over the several pan-European mediatech forums 
carried out, research needs to be included into any innovative company portfolio. 
It should therefore be promoted at European level, not just through direct loans 
or grants, but also through financial training and knowledge transfer.  
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The CIP Programme has implemented several schemes to facilitate access to 
loans and equity finance for SMEs where market gaps have been identified. These 
schemes (mainly equity financing and guarantees) are very useful to some types 
of SMEs. However, for other companies these schemes might not be what they 
need.  
 
Numerous innovative companies are being created each day in Europe. However, 
these companies have to face the lack of investment and cash flow that they 
need to grow. Business angels and private investors could help them to fill this 
gap. However, they are very often overlooked due to their fragmentation and 
their predominantly local focus.  
 
On one hand, companies need to be aware and understand all the different 
financing alternatives that they should include into their strategies for growth.  
 
On the other hand, private investors of several sizes need to have easier access 
to innovative companies and the possibility to measure the reliability of these 
companies in other European markets.  
 
 
 
What other type of measure would you suggest adopting under such a possible 
future programme, if any?  
 
 
In order to increase the financial leverage of the CIP programme with the private 
community, we think it is important to work on the following actions: 
 

1. Train innovative companies especially from the Creative industries to 
better understand their needs in finance (public support, private equity, 
loans…) 

2. Help the financial community to better understand the sector and help 
them identifying the local gazelle that will bring high returns 

3. Prepare the post investment environment to create viable exit strategies 
for investors (Through IPO, use of Alternative markets and trade sales) 

4. Mobilise the banks and the financial institutions to bring more liquidity 
onto the market of innovative SME.  Support in lower the risks through 
guarantees and co investment schemes. 

5. Break the limitations of regional investment that prevent SME to grow 
larger and cross border which limits growth and possible trade sales 

  
 
Through its Investment forums across Europe, Media Deals is already 
implementing some of these actions and hope that future programmes will 
accelerate that process. 
 
Further information about Media Deals activities can be found here. 

http://www.media-deals.org/

