
Annex 1 

to the Comments of the Bundesverband Öffentlicher Banken Deutschlands (VÖB – 
Association of German Public Sector Banks) on a possible successor to the 
Competitiveness and Innovation Framework Programme (CIP) and on financial 
instruments in the field of competition and innovation 

Introduction of a Transparency + Advisory Programme (TAP) under the CIP, with 
the aim of facilitating SMEs' access to finance.  

The following proposal focuses in particular on access to finance, which has up to now 
always been one of the most pressing problems faced by SMEs. Starting with 'the 
Entrepreneurship and Innovation Programme' (EIP) under the CIP, the emphasis is on 
providing SMEs with comprehensive financial information and advice. 

The European Union, the individual Member States, their regions (in Germany, the 
Bundesländer) and commercial banks all offer a wide range of financing options 
specifically tailored to SMEs. However, SMEs are often insufficiently informed about 
suitable offers. For this reason, available financial resources are often not exhausted and 
individual offers of financing from different providers are not combined to full 
advantage. However, lack of knowledge about financing offers is not the only stumbling 
block. SMEs must also be informed of the framework criteria and other criteria, such as 
the significance of the company's balance-sheet structure. This would allow them to 
improve their creditworthiness in a targeted manner, thereby facilitating their access to 
credit.  

Impartial advisory services could provide information on financing instruments free of 
charge while offering individually tailored and comprehensive advice. There are a 
number of financing offers – in particular in the area of own capital (as a basis for further 
financing options) and in innovation financing – of which companies are not sufficiently 
aware, or to which they lack access. Where private consulting expertise is available, it is 
generally unaffordable for SMEs. 

Existing CIP initiatives have only partially satisfied current demand. The Enterprise 
Europe Network (EEN) focuses in particular on the strategic, cross-border further 
development of the innovation capacity and competitiveness of SMEs. The financing 
aspect is limited to conveying information on European funding, assistance with 
applications and support in finding partners and projects. 

The CIP should therefore be expanded to include a financing advisory service (e.g. a 
separate subprogramme 'transparency + advisory programme', TAP). The EENs could 
continue their activity under the TAP and, where existing networks already have the 
requisite financing expertise, extend the scope of their remit. Alternatively, the creation 
of an extra building block exclusively for the financing aspect should be possible, in 
order to enable other organisations to also become involved in this regard. 

The following tasks should be encompassed by the advisory programme: 

1. Financing management (balance-sheet and key-figures analysis) 

2. Financing plans using alternative financial instruments 

3. Combining the offers of commercial banks and investors and also funds (from 
regional, national and European funding programmes). 



4. Assistance with applications 

Possible components of the TAP 

1. Individually tailored and impartial financing advice  

Impartial advice for SMEs encompasses all information relating to financing options. 
This includes the specific contact persons, individual financing instruments, conditions of 
financing, advantages and disadvantages and alternative financing options. The advisory 
service is not linked to certain financing partners and products and can therefore provide 
an objective overview of the financing options. In addition to the provision of 
information, companies should receive financing proposals dependent on their business 
strategies. They will be supported in building their financing, including through funding, 
and will be given impartial advice on suitable potential financing partners. The aim is to 
find the best solutions for SMEs so that planned investments come to fruition. The advice 
is given in person, on site, or by telephone. The development of a financing audit as an 
additional service to pinpoint weaknesses in companies is also conceivable. 

2. Provision of information via the Internet and printed media 

In addition to individual advice, information on potential financing offers can be 
conveyed by various media. The Internet plays a particularly important role in this 
regard. For example, partners for SMEs could be found on investor portals. This would 
go beyond previous national approaches, e.g. by Business Angel networks or the finding 
of private or institutional investors, and would make international financing of SMEs 
possible across the board rather than merely in the area of Research and Development. At 
the same time, an internet portal could assume a pilot function to guide companies 
through the financing 'jungle'. SMEs would ultimately find a particular contact person for 
their selected financing option or make an appointment to receive individually tailored 
advice. 

In addition to the Internet, brochures can shed light on the various financing options. 
SMEs should not merely receive information but also, for instance, case studies and 
checklists through this medium.  

3. Meetings/workshops/exchanges of experience 

In addition to improving online transparency, events, meetings and workshops complete 
the advice and information available to SMEs. Hence SMEs can exchange ideas at 
regional level, on the one hand, and there is also scope for multipliers and network 
partners to participate in a transregional exchange on financing instruments and offers, as 
well as examples of best practice, on the other. The significance and arrangement of 
financing instruments including, specifically, those of private providers in the EU 
Member States vary, and this exchange of experience can only serve to enrich the 
national solutions. It would also lead to a marked improvement of the quality of the 
advisory services offered in the weaker regions in particular. The events could be held 
regularly and address particular subjects (e.g. research funding) targeted specifically at 
SMEs. 


