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A response from mediawatch-uk welcoming the opportunity to contribute 
to the European Commission’s consultation on revisions to the 
Television Without Frontiers Directive. 
 
Issue Paper 4: Commercial Communications 
 
mediawatch-uk agrees with the adoption of a new definition of 
audiovisual commercial communications to cover all kinds of advertising.  
Again we believe that there should be a common set of qualitative rules, 
as specified in the consultation paper, and that they should apply 
consistently to linear and non-linear communications.  The rule that 
advertising and teleshopping should be recognisable as such and kept 
quite separate from programmes should be maintained in the public 
interest. 
 
Product placement and, more importantly, product integration in 
programmes should be specifically excluded within the terms of the 
TVWF Directive.  There should also be a system by which the public can 
influence such policy decisions rather than simply object to a particular 
promotion on grounds of taste or decency or misrepresentation of the 
product or service advertised. 
 
We believe that there should be limits on the duration and frequency of 
advertisements: no more than seven minutes per hour at intervals of not 
less than 20 minutes.  This should also include cross-promotional 
programme trailers that are really advertisements for TV or radio 
programmes to be shown later or on another day or channel.  In 
particular we believe the TVWF Directive should specifically exclude the 
daytime trailing (when minors may be viewing) for evening programmes 
that are unsuitable for minors.   
 
Consumers of non-linear services should be provided with a workable 
means to opt to stop all unsolicited advertisements, functioning in a 
similar way to the telephone, fax and mail Preference Services that 
currently operate in the UK.  There should be a new rule in the TVWF 
Directive specifically stating that such unsolicited promotions are not 
permitted unless the consumer positively requests them. 
 



We agree that religious services should not be interrupted by commercial 
communications and that this rule should be maintained. 
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