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O B S E R V A T I O N S
on the

Issues Paper re Commercial Communications
in the context of

THE REVISION OF THE TELEVISION WITHOUT FRONTIERS DIRECTIVE

The Brewers of Europe, the voice of the European brewing sector, welcomes the opportunity to comment on
the Issues Paper produced by the Commission’s Information Society and Media Directorate-General in relation
to Commercial Communications. The following comments primarily relate to Issue 3: Rules relating to public
health considerations (tobacco, alcohol, medicines) and Issue 6: Application of the rules.

The Brewers of Europe fully supports the view, expressed by the Commissioner responsible for Information
Society and Media at the “TVWF” Seminar held under the Luxembourg presidency, that the “qualitative
obligations in relation to alcohol (…)are adequate”, and that “the balance reached with the present TVWF
seems satisfying and sufficient”.

With reference to the question whether the rules contained in Article 15 of the TVWF Directive should be part of
the common set of rules applicable to all audiovisual commercial communications, The Brewers of Europe
would like to draw the attention of the Commission to the fact that the Responsible Commercial
Communications Guidelines for the Brewing Sector provide a wide-ranging definition of commercial
communications, including linear and non-linear audiovisual commercial communications. The above-
mentioned Guidelines, endorsed by the European brewing sector, are intended to serve as common standards
throughout Europe.

With regard to the application of the qualitative rules contained in Article 15 of the TVWF Directive, The
Brewers of Europe takes the opportunity of the present consultation to reinforce the view that the results
obtained in the Member States are satisfactory. Whilst the Fourth Report on the application of the Directive was
illustrative of these positive results, the Canadean Report on Responsible Marketing of Alcoholic Beverages in
Europe, published in April 2005, confirms the Commission’s findings of 2002. Canadean Ltd’s overview of the 
regulatory environment in 30 European countries shows that:-

 the 25 EU Member States as well as some non-EU countries have incorporated the TVWF Directive in
their national legislations;

 Across Europe, the regulatory regime of commercial communications for alcoholic beverages is a
mixture of legislation and self-regulation, and the extent of these two approaches varies considerably.
In many countries, self-regulation is key;

 national self-regulatory rules relating to commercial communications for alcoholic drinks demonstrate a
high degree of consistency. In contrast, diversity in cultural, commercial and legal traditions means that
the mechanisms for applying self-regulatory standards are not identical in any two countries, but also
means that this variety of mechanisms is more appropriate than any single, harmonised method would
be;

 throughout the alcoholic drinks sectors, there is evidence of unprecedented awareness and activity.
Internal company codes and compliance systems complement the activities of Self-Regulatory
Organisations and Social Aspects Organisations at national level. At EU level, drinks sector
associations like The Brewers of Europe are supporting efforts to promote best practice, to improve
sub-optimal national systems and to encourage the setting up of effective self-regulatory systems in the
minority of countries where one does not already exist;

 substantial progress has been and continues to be made. Self-regulatory activity is not confined to
long-established Member-States: the report provides clear evidence that, in more recent members too
– the Czech and Slovak Republics, Poland, Estonia, Latvia, Lithuania, Malta –and in accession
countries like Bulgaria, the brewing sector has made great strides.
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