
Rules applicable to Audiovisual Content Services 
 
(Federazione Radio Televisioni) 
 
ISSUE 1 – Material Competence 
 
Technological neutrality in comparison to the mean of diffusion 
FRT fully supports  that Directive TV Without Frontiers applies to linear services  
provided that, taking into account the new technological context of convergence and 
technological neutrality, it applies to such services irrespective of the technical 
platform of transmission. 
 
Directive application to the not-linear services 
 
FRT welcomes the introduction of simplified, light-touch provisions, i.e. a basic 
regulatory tier applicable to all audio-visual content services, irrispective of the 
trasmission mode. FRT supports the Directive to apply also to non-linear services 
provided that only  basic rules shall be provided for them.  As a matter of fact non-
linear services need a declination of obligations other than that applicable to linear 
service. 
 
Declination of the obligations 
 
Different services have to be classified taking into account different way of fruition 
and different level of user control (e.g. linear vs. non-linear). 
Each group of services, classified in terms of fruition modalities, has to be regulated 
with a calibrated discipline proportional to their specific characteristics , that keeps in 
mind the different possibilities of control on contents from the end user. In this 
respect, non-linear services need to be carefully analised in order to avoid a negative 
effect in their deployment due to rules defined for linear services. 
 
Definitions  
 
FRT proposes to introduce among the definitions the following, taking back the 
definition of the Directive 2000/31/CE on the Electronic Commerce, opportunely 
declined to the Directive TVWFs 
"commercial communications":  
any form of communication designed to promote, directly or indirectly, the goods, 
services or image of a company, organisation or person pursuing a commercial, 
industrial or craft activity or exercising a regulated profession. The following do not 
in themselves constitute commercial communications: 

• information allowing direct access to the activity of the company or 
organisation 

• communications relating to the goods, services or image of the company or 
organisation compiled in an independent manner, particularly when this is 
without financial consideration (e.g. television services packets or content 
providers self-promotions)”.  
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