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2 main topics:

•Video games and young people 
- Results of the JIM-Study

•Raising awareness among parents and consumers
- Safer Internet Centre Germany - klicksafe
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Time spent per day for gaming (weekdays, online and offline)
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Gaming causes trouble with parents

2

4

2

3

3

2

3

18

25

32

34

32

21

28

21

29

34

37

35

23

30

0 25 50 75 100

18-19 years

16-17 years

14-15 years

12-13 years

boys

girls

total

troubles at least rarely

troubles caused by time spent for
gaming
troubles caused by the
type/content of games

gamer, n=948JIM 2008, in percent

Results of JIM-Study



7

1

13

32

50

99

87

68

50

7525

0 25 50 75 100

18-19 years

16-17 years

14-15 years

12-13 years

total

yes no

Basis: gamer, n=948

I have an agreement with my parents about the TYPE of games I play

I have an agreement with my parents about the TIME I spend for gaming
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Awareness of games classification

• Almost all teenager using games know, that there is a  
classification for different ages (only 1% don’t know that, boys 
0%, girls 3%) .

• 91 percent of the boys and 72 percent of the girls, who are 
playing games, have already recognized the labels of 
classification.

• The part of gamers, who have already seen the classification 
signs, raised from 74 percent in 2005 to 83 percent in 2008 
(+12%).

Results of JIM-Study
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I have played some games yet, 
I was actually too young according to the classification
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2 main topics:

•Video games and young people 
- Results of the JIM-Study

•Raising awareness among parents and consumers
- Safer Internet Centre Germany - klicksafe
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Information Society and Media: Safer Internet Programme

Safer Internet Centre Germany – klicksafe
- funded by European Commission -

Tasks: Marketing campaign

Network: european & national

Qualification

Website: www.klicksafe.de

Tools
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• klicksafe – videoclip no. 1: „Where is Klaus?“ – See 
http://www.youtube.com/watch?v=d7k--AqosDE

• klicksafe – videoclip no. 2: „Where do you live?“ – 
See http://www.youtube.com/watch?v=Ltrg2aPv8Tk

• still broadcasted on German TV
• German, English and Spanish version
• Youtube: about 100.000 views

Safer Internet Centre Germany

Marketing campaign

http://www.youtube.com/watch?v=d7k--AqosDE
http://www.youtube.com/watch?v=Ltrg2aPv8Tk
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• Participation in events and 
conferences to inform the public, 
stakeholders and institutions

• Example: Annual conference of the 
Drug Commissioner of the Federal 
Government of Germany, July 3rd, 
2009, Berlin: 
Internet and Computergames – 
When does addiction starts?

• klicksafe – stand at this 
conference

Safer Internet Centre Germany

Marketing campaign
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• direct link to rubric „computer games“ on 
start page

• Rubric „computer games“: 
explanation of genres and terms, 
information about age verification, tipps for 
parents, links to other websites and 
brochures, etc.

• Further rubrics on klicksafe website:
– Game consoles – data and facts, risks, 

age verification, technical settings, …
– Computer game addiction – basic 

information, characteristics of addiction, 
what to do and where to find help

Website: www.klicksafe.de

Safer Internet Centre Germany
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• klicksafe teachers‘ handbook „Knowhow for 
young users“, 
Module 3 „What we like: Communicating and 
games“

• Information and respectively three teaching 
units (work sheets) about 
– Computer games
– Online games: Browser games and games of 

chance
– Online games: Counter Strike and World of 

Warcraft (WOW)
• Official distribution in cooperation with the 

education-ministries in 50 % of German 
Länder

• Edition so far: 15.000

Safer Internet Centre Germany

Qualification
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• klicksafe flyer: „Computer game tipps for 
parents“

• 10 short and useful tips for parents, including 
information about age ratings and proposed 
time limits

• Edition so far: 150.000
• flyers distributed only on request at website 

shop/phone/mail to schools, youth 
organisations, libraries

• 2.000 mails for request of tools so far in 2009

Safer Internet Centre Germany

Tools
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Safer Internet Centre Germany

18

Internet Safety for Europe

klicksafe as part 
of the network in Europe

Safer Internet Centres

Network: european & national
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Thank you for your attention !

…more information:

www.mpfs.de

www.klicksafe.de

http://www.mpfs.de/
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Side note 
Children from 6 to 13 years (KIM-Study)

Every second child between 6 ans 13 years is playing at least 
once a week games (PC or console).

In this age children get their games mostly from their parents.

30 percent of the gamers have already played some games, 
they were actually too young for them according to the 
classification.

In the opinion of the parents the rating for games give a good 
orientation (87 % agree), 50 percent think the recommendation of 
other parents is mor important.

For about 40 percent the ratings has no influence for their buying
decision
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