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The Basic Conundrum...

It’s hard for anyone to make content available
for access and use on the network without any
rules...

It'S hard to:follow riesafavotnaon t KNOW What
they are...

It's hard to learn how to read and understand

rules if you are a machine...
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Why we need

search
engines...

The value of search engines to users = and to

publishers - is incontrovertible... but not
universal

Search engines -

= Index billions of web pages

= Point end-users to our content

= Provide tools to sell advertising

= Generally make life easier for end-users

A multitude of positive business relationships
exist between search engines and publishers




The power of search
engines

The power of search technology and search
companies has grown exponentially

Search engines are no longer simple road signs on
the information super-highway

Most search engines have become publishers,
portals, ad platforms and “digital libraries

operating for profit”’, relying on material created
and paid-for by others:-

They collect, cache and index our content indefinitely
They decide what to display; how, when and where
They don't seek positive consent for their activities




The power of search
engines

As Publishers, we don't always know what they are
doing with our content or what they are planning to
do with it

They do not feel accountable to anybody for this

For many commercial uses, they do not accept
licensing agreements

Some “"don’t do evil”, but increasingly they act as
both judge and jury on what constitutes evil




IS this best for
everyone?

Publishers do not want to lock away our content
- as large audiences help to drive our businesses
- and some (larger) publishers are attracted to
some of their ideas and business proposals

However, smaller content owners currently have
only one choice:

Allow no searches (and become invisible);
or
Allow searches — but only on THEIR terms




Should we allow

them to do this?

So...
Who should decide how our content

should be accessed and used?



Industry task force
created

In January 2006, the global associations of
newspaper, magazine and book industries were
brought together by W.A.N. to:

examine the options open to
publishers to assert their
intellectual property rights

& F QIIDQ recognition;

International

fublishers m improve the relationships

ENPA m Fﬁ between content creators/
producers and news
aggregators/ search engines;

ultimately improve universal
access to content;



http://www.faep.org/index.php
http://www.wan-press.org/
http://www.ipa-uie.org/
http://www.wan-press.org/
http://www.fipp.com/

Our goal...

Search engines are the pioneers of the next
generation of the internet: fully automated
transactions without human interference

Publishers want (and need) to engage with search
engines and other intermediaries on the internet

Automated searching and crawling requires
automated information on rights and permissions




Our goal...

However, the current level of sophistication for
expression of content access and use permissions
is too low

> Robots.txt does not provide an
adequate solution for publishers

& robots - Notepad M=

User-agent: =
Disallow: /_private/
Disallow: fcss/
Disallow: /javascript/




Why
doesn’t work...

Our web sites are visited by hundreds of web
crawlers a day — and that number increases daily

Many crawlers are new; many are unidentified --
but probably provide bona fide services (others
simply ignore Robots.txt)

Robots.txt only allows full blocking. Robots.txt
cannot express policies

Robots.txt is inconsistently applied by different
crawlers




Why
doesn’t work...

Robots.txt was designed to be extended - but
has not been significantly updated

While Robots.txt may work for a few publishers,
it does not work for the majority of publishers
and their digital publishing strategies




The global industry needs a more expressive,
automated and enabling solution for digital
publishing in the 21st Century

It needs to build on Robots.txt and to better

reflect the realities of modern day digital
publishing

From this... ... to this

& robots - Notepad

User-agent: x : v AUTOMATED
) . e=e CONTENT
sallow: /_private/

sallow: /css/ ACAP ?;:éféSCDL
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Access and Use

Expression Language

Can these be expanded/ adapted for

newspapers, magazines, periodicals, book
searches, search engines and other e-commerce?




Access and Use
Expression
Language

So, we commissioned a detailed
“Feasibility study” by Rightscom, \y

AUTOMATED
COMTEMT

PROTOCOL

development of ACAP...



http://www.rightscom.com/

Step One:

W.A.N., EPC and IPA have formed a consortium
to develop a Pilot application for ACAP

The ACAP Pilot will be looking at 2 scenarios:

Machine-readable information on access and use
for web crawlers

Licensing information on digitised books

Pilot participants:
Newspaper publishers
Book publishers
Magazine publishers

Pilot Project launches in November 2006




Enabling, not obstructive

Based on existing technologies and existing
infrastructure

Flexible
Scalable

Extensible

As fully-automated as possible

Open standards-based

Inclusive




AUTOMATED
COMTEMT
ACCESS
PROTOCOL

AUTOMATED CONTENT ACCESS PROTOCOL

The right solution at the right time,
providing a more expressive,
automated and enabling technical
solution for the demands of digital
content publishing for the 21st Century.
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ACAP

AUTOMATED

Myths and
Misunderstandings

NO. The current protocol (Robots.txt) only allows a choice
between “allowing” and “disallowing” access. There is no
standard mechanism for expressing conditional access.

NO. Licensing terms always exist, even with freeware/
shareware/ creative commons. We want everybody,
including machines, to be able to find and understand them.
ACAP is not a DRM or enforcement technology and
does not technically prevent access to content.

NO. The ability to express existing licensing terms in a
machine-readable form is good for all parties of a licensing
agreement. Use and access expression language presents
no barriers to any legitimate use of content — and ACAP is
not DRM!



The Basic
Conundrum...

... with ACAP

It will now be for anyone to make
content available for access and use on the
network with proper rules...

It will now be to follow rules, now that
you know what they are...

It will now be for machines to
automatically learn how to read, interpret
and understand rules...




A shared access and use expression language will
benefit all, for:-

LIBRARIES




A shared access and use expression language will
benefit all, for:-

/

COMBINED
INDUSTRY




215t Century Solution
215t Century
Publishers

Opening the Door for
Digital Publishing for the
21st Century

AUTOMATED CONTENT ACCESS PROTOCOL

OR MORE INFORMATION:
ACCESS | www.the-acap.org
info@the-acap.org
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