
LQIR#WKHSXVK�EHLQIR#WKHSXVK�EH
WHO�������������WHO�������������
)D[ ������ �� ��)D[ ������ �� ��
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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$1�())(&7,9(�62/87,21
7KH�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

&203$1,(·6�1(('6
©7R�DFTXLUH��WR�HVWDEOLVK

FXVWRPHU�OR\DOW\��WR
GLIIHUHQWLDWH�IURP������RWKHU

EUDQGV�¬ª

&21680(5·6�1(('6
©¬7KH���3·V¬��3HUWLQHQFH�

3HDFH��3ODFH��3HUVRQDOL]DWLRQ�
3HUPLVVLRQª

$Q�LGHDO�FKDQQHO���³WKH�(�0DLO´
(DV\�WR�SHUVRQDOL]H
)DVW�DQG�ORZ�FRVW
5HJXODU�YHULILFDWLRQ

(DV\�WR�XVH
3RSXODU

2QH�WR�2QH�3HUPLVVLRQ�0DUNHWLQJ
©�7R�HVWDEOLVK�D�SHUVRQDOL]HG�GLDORJXH

WRZDUGV�YROXQWHHU�FRQVXPHUV��ª

3HUPLVVLRQ�(�PDLO�0DUNHWLQJ��WKH�RULJLQ3HUPLVVLRQ�(�PDLO�0DUNHWLQJ��WKH�RULJLQ
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7KH�H�PDLO�LV7KH�H�PDLO�LV��SRZHUIXO�	SRZHUIXO�	�KRW�KRW����

< (DV\�WR�XVH

< (PDLO�SRSXODULW\

< 6SHHG

< ,QWHUDFWLYLW\

< )RUZDUG��0HPEHU�JHWV�PHPEHU

< 7DUJHWLQJ

< 3HUVRQDOL]DWLRQ

< ,PSRUWDQW�FOLFN�WKURXJK�UDWH

< 0HDVXUDELOLW\

< (FRQRP\

4 )ROORZLQJ�(PDUNHWHU���������86
&RPSDQLHV�VSHQW�����PLOOLRQ�RQ
H�PDLO�DGYHUWLVLQJ�LQ������DQG
WKLV�ZLOO�LQFUHDVH�WR����ELOOLRQ�E\
����

4 :HEXVHUV�ZLOO�VSHQG�����PLOOLRQV
RI�VHFRQGHV�RU������PRQWKV�RI
WKHLU�OLIH�RQOLQH�DQG�����PRQWKV
XVLQJ�WKHLU�H�PDLO

4 (�PDLO�LV�XVHG�E\�����PLOOLRQV�RI
SHRSOH�ZRUOZLGH������RI
HXURSHDQV�ZLOO�KDYH�DQ�H�PDLO
DGUHVV�E\�WKH�HQG�RI�����

4 )ROORZLQJ�)RUUHVWHU��FRPSDQLHV
ZKLFK�XVH�VHUYLFHV�IURP
3HUPLVVLRQ�(�PDLO�0DUNHWLQJ
SURIHVVLRQDO�KDYH�LQ�DYHUDJH��
WLPHV�PRUH�UHVSRQVHV�FRPSDUHG
LI�WKH\�GR�LW�LQWHUQDOO\
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(�PDLO��2.�LI�SHUPLWWHG(�PDLO��2.�LI�SHUPLWWHG

)DFLOHPHQW�SHUVRQQDOLVDEOH
5DSLGH�HW�SHX�FRXWHX[
9pULILFDWLRQ�UpJXOLqUH
)DFLOH�G¶XWLOLVDWLRQ

3RSXODLUH

10%

56%

16%

27%

6%

1%

4%

11%

6%

26%

59%

6%

0% 10% 20% 30% 40% 50% 60% 70%

,�DP�HDJHU�WR�UHDG

,�DP�FXULRXV�WR�UHDG

,�DP�LQGLIIHUHQW

,�RSHQ�WKH�PHVVDJH

EXW�DP�VRPHZKDW

DQQR\HG

,�GHOHWH�ZLWKRXW

UHDGLQJ

,�DP�RIIHQGHG�E\�WKH

LQYDVLRQ�RI�SULYDF\

3HUPLVVLRQ�0DUNHWLQJ 63$0

Source: IMT Strategies, 1999
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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-XVW)RU<RX�GHILQLWLRQ-XVW)RU<RX�GHILQLWLRQ

$�XQLTXH�RSSRUWXQLW\

WR�FRPPXQLFDWH�HIILFLHQWO\�DQG�UDSLGO\

E\�H�PDLO

ZLWK�WKRXVDQGV�RI�WDUJHWHG�FRQVXPHUV�

ZLWK�WKHLU�SHUPLVVLRQ�

DW�DQ�LQWHUHVWLQJ�&RVW�3HU�&RQWDFW�

)LUVW�EHOJLDQ�SURJUDP�RI

3HUPLVVLRQ�%DVHG�(�PDLO�0DUNHWLQJ
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$Q�LQWHUQHW�VLWH$Q�LQWHUQHW�VLWH
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:LWK�D�TXHVWLRQQDLUH����:LWK�D�TXHVWLRQQDLUH����
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:LWK�D�TXHVWLRQQDLUH����:LWK�D�TXHVWLRQQDLUH����
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3HUVRQQDO�LGHQWLILFDWLRQ����3HUVRQQDO�LGHQWLILFDWLRQ����
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0RGLI\�\RXU�GDWD���2SW�RXW0RGLI\�\RXU�GDWD���2SW�RXW
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-XVW)RU<RX��3DFW-XVW)RU<RX��3DFW
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6XEVFULSWLRQ�LV�FRQILUPHG6XEVFULSWLRQ�LV�FRQILUPHG
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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2XU�WDUJHW2XU�WDUJHW

4 $Q�DYHUDJH�RI������QHZ�PHPEHUV�SHU�PRQWK

4 $FWXDO�HYROXWLRQ
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WDUJHW ��������� ���������� ���������� ���������� ���������� ���������� ���������� ���������� ���������� ����������

DFWXDOV ��������� ��������� ���������� ���������� ���������� ���������� ���������� ���������� ���������� ����������

VHSW��� RFW��� QRY��� GpF��� MDQY��� IpYU��� PDUV��� DYU��� PDL��� MXLQ���
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$GYHUWLVLQJ$GYHUWLVLQJ

42IIOLQH
n 1HZVSDSHUV�

n 0DJD]LQHV�

n 5DGLR

n )LHOG�PDUNHWLQJ�DFWLRQV

42QOLQH
n %DQQHUV

n (�PDLOV

n $IILOLDWH�PDUNHWLQJ

n 9LUDO�PDUNHWLQJ�SURJUDPV

5HVXOWV���%(/2: �����,1�/,1( � $%29(



���������� ��Strictly Confidential - Copyright © ThePush.be

-XVW)RU<RX��SDUWQHUV�LQ�DIILOLDWH�PDUNHWLQJ-XVW)RU<RX��SDUWQHUV�LQ�DIILOLDWH�PDUNHWLQJ
$FWXDO�%XVLQHVV�	�GHYHORSPHQW



���������� ��Strictly Confidential - Copyright © ThePush.be

-XVW)RU<RX��IXWXUH�SDUWQHUV�LQ�DIILOLDWH-XVW)RU<RX��IXWXUH�SDUWQHUV�LQ�DIILOLDWH
PDUNHWLQJPDUNHWLQJ
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-XVW)RU<RX��9LUDO�PDUNHWLQJ�DFWLRQV-XVW)RU<RX��9LUDO�PDUNHWLQJ�DFWLRQV

4 &KULVWPDV 4 (DVWHU

From 22.000 TO

30.000 members

From 50.000 TO

65.000 members

$FWXDO�%XVLQHVV�	�GHYHORSPHQW
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$JHQGD$JHQGD

47KH3XVK�V�D�

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV
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:KDW�DERXW�-XVW)RU<RX�PHPEHUV�":KDW�DERXW�-XVW)RU<RX�PHPEHUV�"

�������PHPEHUV

4 $JH�����\HDU�LQ�DYHUDJH

4 0DQ�����

4 ����VXUI�WKH�QHW�!�RQFH�SHU�PRQWK

4 ����JLYH�WKHLU�SRVWDO�DGUHVV

4 ����DUH�VWXGHQWV

4 ���VXEVFULEHG�WKURXJK�D�IULHQG

4 �������G¶RSW�RXW

0RUH�WKDQ�����LQWHUHVW�FHQWHUV

4 ����FLQHPD

4 ����FORWKHV

4 ����LQWHUQHW

4 ����ERRNV

4 ����WHOHYLVLRQ

4 ����IRRG

4 ����IDVKLRQ

4 ����DUH�ORRNLQJ�IRU�DQ�LGHD�IRU�WKHLU�NLGV

4 «
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$JH�GLVWULEXWLRQ$JH�GLVWULEXWLRQ

$JH�GLVWULEXWLRQ�RQ�-XVW)RU<RX

0%

5%

10%

15%

20%

25%

10-15 16 - 20 21 - 25 26 -30 31 - 35 36 - 40 41 - 45 46 - 50 51 - 55 56 - 60 >60
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*HRJUDSKLFDO�GLVWULEXWLRQ*HRJUDSKLFDO�GLVWULEXWLRQ

*HRJUDILFDO�GLVWULEXWLRQ�RQ�-XVW)RU<RX

%UX[HOOHV
���

%UDEDQW�)5
��

%UDEDQW�1/
���

/X[HPERXUJ
��

/LpJH
���

+DLQDXW
���

/LPEXUJ
��

$QWZHUSHQ
���

2RVW�9ODDQGHUHQ
��

:HVW�9ODDQGHUHQ�
��

1DPXU
��
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX
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$�RQH�GD\�SURFHVV$�RQH�GD\�SURFHVV

Plannified
OR

Unforseen
Event to

Communicate
For a client

DB selection
And

Budget

Copywriting,
Tnanslation and

design of
The E-mail

Clients
remarks

are integrated
And e-mail is

approved

     Technical
management

        Broad
casting

7ZR�GD\V�ODWHU��\RX�NQRZ�WKH�VXFFHVV�RI�WKH�FDPSDLJQ�ZLWK�D�UHSRUWLQJ�RQ�

n (�PDLO�EURDGFDVWHG

n 2SHQHG�H�PDLOV

n &OLFNWKURXJK
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-XVW)RU<RX-XVW)RU<RX����FRQWHQW�"FRQWHQW�"

4 'HYHORSHG�LQWHUQDOO\�DQG�QRQ�
FRPPHUFLDO

n )UHH�HQWU\�WR�VKRZV�DQG�HYHQWV

n $YDQW�SUHPLHUH

n 2ZQ�HYHQWV

n ,QIRUPDWLRQV

n 7KHPDWLF�H�PDLOV

4 &RPPHUFLDO

n ,QWHUHVWLQJ

n :LWK�D�UHDO�DGYDQWDJH

n /LQNHG�WR�DW�OHDVW�RQH
LQWHUHVW�FHQWHU

Average click-
through 24%

From 10% to 76%

Total Opt-out

+/- 4%

$FWXDO�%XVLQHVV�	�GHYHORSPHQW
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(�PDLOV��+70/�(�PDLOV��+70/�

4 )URP�-)<

4 /RJR

4 3HUVRQDOLVHG

4 2IIHU

4 &OLFNDEOH
OLQNV

4 2SW�RXW

4 7HOO�\RXU
IULHQGV

4 &RQWDFW
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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86�UHVXOWV86�UHVXOWV

4 0RWLYDWLRQ�WR�EX\�RQOLQH4 $YHUDJH�&OLFNWKURXJK

38%

63%

29%

0%

10%

20%

30%

40%

50%

60%

70%

Publicité
traditionnelle

Bannering Publicité par e-
mail

Source: emailvision, 2000 Source: emarketer, 2000



���������� ��Strictly Confidential - Copyright © ThePush.be

$XGL�FDVH�VWRU\$XGL�FDVH�VWRU\

4 -DQXDU\�����

4 1HZ�$��SURPRWLRQ

4 /LQNHG�WR�RQOLQH�GHPR

4 7DUJHW��&DU�	�,�EX\�D�FDU

4 �����SHRSOH�FRQWDFWHG

4 ����FOLFNWKURXJK
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3	*�FDVH�VWRU\3	*�FDVH�VWRU\

4 'HFHPEHU�����

4 385�)LOWHU�SURPRWLRQ

4 :HEELW�JDPH

4 7DUJHW��+HDOWK

4 �����SHRSOH�FRQWDFWHG

4 ����FOLFNWKURXJK
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0	0¶V�FDVH�VWRU\0	0¶V�FDVH�VWRU\

4 )HEUXDU\�����

4 6LQW�9DOHQWLQ

4 6HQG�D�SRVWFDUG�WR�\RXU�IULHQG

4 7DUJHW�������\HDU

4 �������SHRSOH�FRQWDFWHG

4 ����FOLFNWKURXJK
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7UDYHOSULFH�FDVH�VWRU\7UDYHOSULFH�FDVH�VWRU\

4 0DUFK�����

4 3URPRWLRQ�RI�+ROOLGD\V�LQ

7XQLVLH

4 ��WULS�WR�ZLQ

4 7DUJHW��6XQ�	�$IULFD�	�&OXEV

4 �����SHRSOH�FRQWDFWHG

4 ����FOLFNWKURXJK
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6DEHQD�FDVH�VWRU\6DEHQD�FDVH�VWRU\

4 0D\�����

4 3URPRWLRQ�RI�IOLJKWV�LQ�(XURSH

4 7DUJHW��7UDYHO�E\�SODQH�LQ

HXURSH

4 �������SHRSOH�FRQWDFWHG

4 ������FOLFNWKURXJK
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57/�FDVH�VWRU\57/�FDVH�VWRU\

4 0D\�����

4 3URPRWLRQ�RI�57/�PRYLH

ZHEVLWH

4 7DUJHW��WHOHYLVLRQ�DQG�FLQHPD

4 �����SHRSOH�FRQWDFWHG

4 ������FOLFNWKURXJK
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%D\DUG�FDVH�VWRU\%D\DUG�FDVH�VWRU\

4 0D\�����

4 3URPRWLRQ�RI�QHZ�ZHEVLWH�DQG

FRQWHVW

4 6HYHUDO�SULFHV�WR�ZLQ

4 7DUJHW��%RRNV�	�.LGV

4 �������SHRSOH�FRQWDFWHG

4 ������FOLFNWKURXJK
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0HQ]R�FDVH�VWRU\��0HGLD[LV�0HQ]R�FDVH�VWRU\��0HGLD[LV�

4 0D\�����

4 3URPRWLRQ�RI�0HQ]R�PDJD]LQH

4 6XEVFULEH�IRU���PRQWKV�IUHH�DQG

UHFHLYH�D�7�6KLUW

4 7DUJHW��'XWFK�VSHDNLQJ�PHQ

LQWHUHVWHG�LQ�PDJD]LQH�DQG

QHZVSDSHUV

4 ������SHRSOH�FRQWDFWHG

4 ������FOLFNWKURXJK
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9LFK\�FDVH�VWRU\9LFK\�FDVH�VWRU\

4 -XQH�����

4 3URPRWLRQ�RI�RQOLQH�VNLQ�WHVW

4 7DUJHW��&RVPHWLFV

4 �����SHRSOH�FRQWDFWHG

4 ����FOLFNWKURXJK

4 &OLHQW¶V�FRPPHQW

©�KHOOR�&HGULF�VRUU\�SRXU�OH�UHWDUG�GH
UpSRQVH�PDLV�MH�YLHQV�j�O
LQVWDQW�GH�UHFHYRLU
OHV�VWDWLVWLTXHV�GH�)UDQFH�����$WWHQWLRQ�
F
HVW�YUDLPHQW�WUqV�EHDX���
������YLVLWHXUV�DUULYpV�VXU�OH�VLWH�DX�GpSDUW
GH�O
HPDLO
��!�����GH�FOLFNWKURXJK�����������������RQ
HVW�YUDLPHQW�WUqqqqV�FRQWHQW��ª
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-XVW)RU<RX��FOLFNWKURXJK�UHSRUW-XVW)RU<RX��FOLFNWKURXJK�UHSRUW

&OLFN7KURXJK�RQ�-XVW)RU<RX����PRQWKV�DFWLYLW\�
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$JHQGD$JHQGD

4$ERXW�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ

4 -XVW)RU<RX�GHILQLWLRQ

4 -XVW)RU<RX�GHYHORSPHQW

4 -XVW)RU<RX�NH\�VWDWLVWLFV

4:RUNLQJ�ZLWK�-XVW)RU<RX

4$FWXDO�UHVXOWV�DQG�FDVH�VWRULHV

47KH3XVK�V�D�
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7KH3XVK PLVVLRQ

3URYLGH�3HUPLVVLRQ�(�PDLO�0DUNHWLQJ�VROXWLRQV�WR�
FRPSDQLHV�

4 %\�EHFRPLQJ�DQ�LPSRUWDQW�SOD\HU�LQ�WKH�SHUPLVVLRQ�H�PDLO�PDUNHWLQJ��7KH3XVK ZLOO�
KHOS�FRPSDQLHV�LQ�

n Consumer retention: communicate individually to their existing clients to create loyalty to the brand 
(low cost communication channel) and therefore extend sales volumes (goods & services)

n Consumer acquisition: identify targeted and segmented clients by sending tailor-made offers on a 
very cost efficient way

n Traffic generation onto their website, e-shops or brick and mortar point of sales

4 7R�DFKLHYH�LWV�PLVVLRQ��7KH3XVK ZLOO�FRQFHQWUDWH�RQ�WZR�DFWLYLWLHV�
n Collect and aggregate permissions and profiles (interests and preferences) of Belgian Web Users. 

on  “www.JustForYou.be”

n Create, organize and manage e-mail marketing programs for companies.

4 :H�RIIHU�RXU�FOLHQWV�DOO�VHUYLFHV�WKDW�ZLOO�HQDEOH�WKHP�WR�EXLOG WKHLU�RZQ�SHUPLVVLRQ�
GDWDEDVH�DQG��WR�UHDOL]H�DQG�PDQDJH�H�PDLO�PDUNHWLQJ�FDPSDLJQ�ZLWK�VXFFHVV�

7KH3XVK�0LVVLRQ
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7KH3XVK�UHIHUHQFH�DQG�FDVH�VWRULHV

7KH3XVK UHIHUHQFH�DQG�FDVH�VWRULHV
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