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Contextualisation  

• The approach of diplomacy is getting softer: diplomatic work 
has expanded from solving problem between states (or 
Unions like the EU) to bridging gaps between peoples, and 
there has been an increase in the scope and diversity of 
diplomatic actors (Zhang, 2013). 

 

• Sport organizations, like many other parts of the society, 
begin to realize that they can play a part in diplomacy and 
help build a better world. With this mission in mind, many 
sport organizations are actively participating in international 
affairs 



Sport as a tool for diplomacy 

• Soft Power: the nation’s ability to obtain its desired outcome 
(…) through attraction, particularly through the attraction of 
its culture, its political values and its domestic and foreign 
policies (Nye, 2004). 

 

• Soft power depends on the others’ knowledge of one’s 
attractiveness (Lee, 2011). 

 

• In international relations, soft power usually appears 
“elusive”.  



Sport as a tool for diplomacy 

Today’s public diplomacy has a few key features:  
 
• First, there are diverse actors, not only state actors but 

also non-state actors such as non-governmental 
organizations 

• Second, the means of public diplomacy is public 
engagement, which has evolved from an actor-to-people 
approach (old public diplomacy) to a people-to-people 
approach with the actor playing the role of the facilitator 
(new public diplomacy).  

• Third, in spite of its development, the end goal of public 
diplomacy remains managing the international 
environment for one’s interests.  



EU sport diplomacy 

• Sport can play a part in soft power diplomacy, because it can 
be a source of cultural soft power.  

 

• Sport can play a part in public diplomacy, because it works in 
line with two of the five core approaches of public diplomacy: 
cultural diplomacy and exchange diplomacy.  

 

• Though rarely itself a sufficient condition for diplomacy, 
sport can be effective in facilitating changes or increasing 
momentum in diplomatic practices (Cha, 2009).  



A framework for sport diplomacy  
at EU level 

THE COUNCIL OF THE EUROPEAN UNION AND THE REPRESENTATIVES OF THE GOVERNMENTS OF 
THE MEMBER STATES, 
• (…) INVITE THE MEMBER STATES, THE COMMISSION AND THE PRESIDENCIES, WITHIN THEIR 

RESPECTIVE SPHERES OF COMPETENCE, WITH DUE REGARD FOR THE PRINCIPLE OF 
SUBSIDIARITY, TO: 

 

– continue close cooperation in accordance with Annexes I and II of this 
Resolution; 

– take sport into account when formulating, implementing and evaluating 
policies and actions in other policy fields, with particular attention to ensuring 
early and effective inclusion in the policy development process; 

– promote better recognition of the contribution of sport to the overall goals of 
the Europe 2020 Strategy given the sector's strong potential to contribute to 
smart, sustainable and inclusive growth and new jobs and considering its 
positive effects on social inclusion, education and training as well as public 
health and active ageing; 

– foster cooperation with third countries, in particular candidate countries and 
potential candidates to the EU, and the competent international organizations 
in the field of sport including the Council of Europe. 

 
Resolution of the Council and of the Representatives of the Governments of the Member States, meeting with the 
Council, of 21 May 2014 on the European Union Work Plan for Sport (2014-2017) (2014/C 183/03) 



Food for thought for  
sport diplomacy at EU level  

• In an intelligent application of the subsidiarity principle, the EU should focus on 
complementary actions and initiatives which bring an added value. 

 
• It should not act in competition with national governments, federations and 

leagues, but in interaction, both in terms of support and, if applicable, certain 
types of sanctions. 

 
• It should by all means avoid falling into the ‘identity trap’ and resist the ever-

present temptation to instrumentalise sport in order to ‘build a European identity’ 
or ‘provoke feelings of belonging to Europe’.  

 
• It should focus its efforts in building up credibility as a new ethical actor in global 

sports. It has the potential to do so precisely because it is not a nation-state 
pursuing interests of national prestige 

 
• It should therefore focus entirely on the credible embodiment and patient 

promotion of the fundamental values both of sport and the European Union itself. 
 



Sport  
as  a tool 

for Diplomacy 

1 
EU Neighbourhood  

Policy 

2 
EU Development policy and  

cooperation agreements 

3 
Promotion of EU values 
in Major Sport Events 

4 
Organizational culture 

 of sport diplomacy 

Framework for  
recommendations 



“Sports have the power to change the world. It has 
the power to inspire, the power to unite people in a 

way that little else does. It speaks to youth in a 
language they understand. Sports can create hope, 

where there was once only despair. It is more 
powerful than governments in breaking down racial 

barriers. It laughs in the face of all types of 
discrimination. Sport is the game of lovers. ” 

 (Nelson Mandella, Laureus Sports World Awards, 2000)  


