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5 September 2005 
ARO 
 

Issues Paper for the audiovisual conference in Liverpool - Right to information and 
right to short reporting 

 
We refer to the above Issues Paper published by the European Commission in July 2005 and are 
grateful for the opportunity to comment on this important matter.  
 
FIFA, as the world governing body of Association Football, represents its 205 Member 
Associations from around the world.  FIFA organises various international football tournaments 
and competitions, many of which are held within Europe, including the 2006 FIFA World Cup 
Germany™.  In this context, we wish to express our serious concern in respect of recent 
developments on “news access” and “short reporting” in the context of the review of the 
Television without Frontiers Directive by the European Commission. 
 
We have been provided with UEFA’s written response to the Issues Paper dated 5 September 
2005 and this letter is to express FIFA’s agreement with and support of the views expressed by 
UEFA and the substantive issues and comments raised by them. 
 
In addition, we would like to make an observation that the European Commission should be 
aware that rather than being compelled by altruistic grounds, the driving factor behind many 
submissions the Commission will receive will be the desire of certain non-rights holders to tap 
into and commercially exploit rights holders' proprietary content for free.  As the Commission 
will be aware, sports, and football in particular, is an area of increasingly valuable media rights, 
and FIFA is very concerned that the review of the Television without Frontiers Directive may be 
used by certain organisations in an unscrupulous attempt to gain access to certain of such rights 
for free, and create a valuable commercial product to sell to their own clients.   
 
We trust that without submitting a detailed separate response to the above Issues Paper, the 
concurrence of FIFA with the position expressed by UEFA in this matter will be duly noted and 
taken into consideration. 
 
Yours faithfully 

 
Tom Houseman 
Head of Legal Affairs 
FIFA Marketing & TV AG 


