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VIA CODE OF CONDUCT

The VIA believes that self-regulation in today's global economic environment is a reliable and efficient
way to ensure that the industry meets high standards. In view of this, we have drafted our own code of
conduct that addresses the moral and ethical implications of the technology we deal with. All members of
the VIA shall respect this code at all times.

Article 1
The use of Virtual Imaging should always comply with the rules of the applicable system of law in the
country where the relevant event is staged.

Article 2
The content of the service shall always be accurate and verifiable.

Article 3
Virtual Imaging shall be implemented according to the wishes of the event marketing and
TV right holders in association with their contracted parties: broadcasters, sponsors and
suppliers. The use of virtual sponsorship should always be anticipated by the parties using
it and should always be included in the TV and sponsorship contracts.

Article 4
Virtual Imaging shall not be used to alter the historical record of an event.

Article 5
Virtual Imaging shall not be used to insert subliminal messages.

Article 6
All VIA members shall abide by and respect the judgement and jurisdiction of the national regulatory
bodies in the country from which Virtual Imaging is transmitted.

Article 7
Virtual Imaging shall not exploit the inexperience or credulity of consumers, in particular children and
young people.

Article 8
The VIA shall abide by the International Chamber of Commerce Codes of Conduct of Advertising Practice
and Sponsorship.

Article 9
VIA members shall undertake to review this Code on a regular basis to ensure that it incorporates
developments in the technology, and that it remains an accurate embodiment of the standards under
which the industry operates.


