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CEPS, the European Confederation of Spirits Producers, is the representative body for EU 
producers of spirits drinks. Its membership comprises 38 national associations representing 
the industry in 21 countries – all EU Member States, the Czech Republic, Hungary, Norway, 
Russia, the Slovak Republic and Switzerland – as well as a group of leading spirits producing 
companies.  
 
CEPS is grateful for the opportunity to contribute to the debate launched by the European 
Commission on the review of the “Television Without Frontiers” Directive (89/552/EEC 
refers). In particular, CEPS would like to make comments on Theme 3 of the consultation: 
“Protection of general interests in television advertising, sponsorship, teleshopping and self-
promotion”.  
 
First of all, CEPS expresses its full support for the Commission’s approach and welcomes its 
intention to take “particular account of the possibilities offered by co-regulation and/or 
self-regulation”. The Council Recommendation 2001/458/EC adopted on 5 June encouraged 
the co-operation with producers and retailers of alcoholic beverages and relevant non-
governmental organisations with the aim of establishing effective mechanisms in the field of 
promotion, marketing and retailing to ensure that alcoholic beverages are not specifically 
targeted at, nor appeal to, children and adolescents. Industry self-regulation of commercial 
communications is based on this principle and CEPS considers it as the most appropriate way 
to achieve this desired co-operation and common objective.  
 
The “Television Without Frontiers” Directive sets out general guidelines for television 
advertising, sponsorship and teleshopping, as well as specific criteria in Article 15, including 
the protection of minors, with which television advertising and sponsorship by alcoholic 
drinks have to comply. CEPS supports the principles and objectives of the Directive, since 
they aim at achieving responsible commercial communications. The spirits industry, as well 
as others in the alcoholic drinks sector, is working hard to extend self-regulation activities of 
its commercial communications and we are committed to making it work effectively in the 
Member States. The self-regulatory codes of conduct adopted by the industry, be they 
national, company or industry codes1, include the specific criteria on alcohol laid down in 
the “Television Without Frontiers” Directive and, in a number of instances, even go 
beyond them.  

                                                 
1 To see for instance The Amsterdam Group Common Standards for Commercial Communications  
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CEPS further believes that the overall self-regulatory system acts as a safeguard for the 
implementation of the Directive and helps to reduce problems related to its interpretation. 
On the one hand, self-regulatory codes of conduct provide concrete guidelines to alcoholic 
drinks producers, national broadcasters and advertising agencies to correctly implement the 
rules laid down in the “Television Without Frontiers” Directive. In some cases, advice can 
also be provided to the advertiser at any stage to ensure that a campaign complies with the 
code of conduct and, as a matter of fact, that it also fulfils the requirements laid down in the 
Directive. On the other hand, the complaint mechanism allows for the withdrawal of an 
advertisement that is determined to be breaching the code of conduct. This enforcement of the 
codes of conduct reduces the subjectivity of the concepts by refining the interpretation of the 
specific rules and criteria for alcohol under the “Television Without Frontiers” Directive.  
 
CEPS believes the “Television Without Frontiers” Directive works effectively in the 
Member States and that self-regulation is an adequate instrument to implement it . 
Consequently, CEPS suggests that the current Article 15 of the  Directive as it stands is 
sufficient and does not need to be modified.  
 
 


