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Taylor & Francis 
Building on two centuries' experience, Taylor & Francis has grown rapidly over the 
last two decades to become a leading international academic publisher. With offices 
in London, Brighton, Basingstoke and Abingdon in the UK, New York and 
Philadelphia in the USA and Singapore and Melbourne in the Pacific Rim, the Taylor 
& Francis Group publishes more than 1400 journals and around 2,500 new books 
each year, with a books backlist in excess of 34,000 specialist titles. Informing 
Academics from Past to Present. 

For two centuries Taylor & Francis has been fully committed to the publication of 
scholarly information of the highest quality, and today this remains the primary goal. 

 

Digital Rights Management 
1) Do you agree that fostering the adoption of interoperable DRM systems 

should support the development of online creative content services in the 
Internal Market? What are the main obstacles to fully interoperable DRM 
systems? Which commendable practices do you identify as regards DRM 
interoperability? 

Interoperable DRM would offer considerable stimulation to the internal market as far 
as publishing is concerned. The major obstacle to this end are competing technologies 
both in terms of software (e.g. Adobe) and hardware (Amazon Kindle, Sony Reader), 
and a lack of industry standards. 

Currently, the only interoperable DRM practice that offers potential going forwards is 
digital watermarking. This would remove the negative aspects of DRM (restrictive, 
single use, locked down files) for the customer, whilst continuing to protect the rights 
holders. “Keeping honest people honest.” However, much work needs to be done in 
this area.  

2) Do you agree that consumer information with regard to interoperability and 
personal data protection features of DRM systems should be improved? Yes. 
What could be, in your opinion, the most appropriate means and procedures 
to improve consumers' information in respect of DRM systems? Kite marks, 
logos, and cross-industry definitions need to be spelt out. Which 
commendable practices would you identify as regards labelling of digital 
products and services? The metadata presented on the back of DVDs and 
Games (e.g. Region coding, format, compatibility). 

3) Do you agree that reducing the complexity and enhancing the legibility of 
end-user licence agreements (EULAs) would support the development of 
online creative content services in the Internal Market? Which 
recommendable practices do you identify as regards EULAs? Do you 
identify any particular issue related to EULAs that needs to be addressed? No 
comment. 

4) Do you agree that alternative dispute resolution mechanisms in relation to the 
application and administration of DRM systems would enhance consumers' 



confidence in new products and services? Which commendable practices do 
you identify in that respect? No comment. 

5) Do you agree that ensuring a non-discriminatory access (for instance for 
SMEs) to DRM solutions is needed to preserve and foster competition on the 
market for digital content distribution? Yes. 

Multi-territory rights licensing 
6) Do you agree that the issue of multi-territory rights licensing must be 

addressed by means of a Recommendation of the European Parliament and 
the Council? Yes, amongst other routes domestically. 

7) What is in your view the most efficient way of fostering multi-territory rights 
licensing in the area of audiovisual works? Do you agree that a model of 
online licences based on the distinction between a primary and a secondary 
multi-territory market can facilitate EU-wide or multi-territory licensing for 
the creative content you deal with? Yes. 

8) Do you agree that business models based on the idea of selling less of more, 
as illustrated by the so-called "Long tail" theory, benefit from multi-territory 
rights licences for back-catalogue works (for instance works more than two 
years old)? Absolutely – the long tail represents a large part of the revenue 
stream for publishers. 



Legal offers and piracy 

9) How can increased, effective stakeholder cooperation improve respect of 
copyright in the online environment? By pushing the issue to the forefront, 
particularly with regards to consumers who are mostly unaware of copyright 
issues. Content owners try to lock down more and more through restrictive 
licensing and DRM models as a way of dealing with consumer ignorance of 
copyright law, but this makes access to electronic content more and more 
difficult. The effect this has on consumers is to drive them to illegal sources 
where access is much easier: no flavours of DRM, standard formats, etc. By 
bringing all stakeholders together there’s an opportunity for the issues on 
both sides to be redressed constructively. 

10) Do you consider the Memorandum of Understanding, recently adopted in 
France, as an example to followed? Yes. 

11) Do you consider that applying filtering measures would be an effective way 
to prevent online copyright infringements? It would add considerable 
effectiveness but only if deployed as part of a wider-ranging strategy. 

Please submit your comments by 29/02/2008 in electronic format. All submissions 
will be published on the Commission’s website if not requested otherwise. 
Contribution to be treated confidentially should indicate this at the top of the first 
page. Should you want to add a cover letter please do so in a separate document. In 
case your comments exceed four pages, please provide an executive summary. All 
submissions should be mailed to the functional mailbox of the Audiovisual and Media 
Policies Unit of the Directorate-General for Information Society and Media: 
avpolicy@ec.europa.eu. 
 

 


