
Co-financing by target market

Value of co-financing, 2000-2010

Third 
countries 

27%

Internal 
market 73%



Co-financing by product sector

Value of co-financing, 2000-2010

Fresh F&V 22%

Dairy 17%

PDO, PGI, TSG 9%Organic 8%

Multi products 8%

Wine 8%

Other product 
groups 28%



Co-financed programmes: distribution per Member State

Adopted programmes 2000-2010
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Co-financed programmes: type of action used
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TV campaign
Radio campaign
Print advertising

Seminars/Conferences
Magazines/Newspapers

Fairs/Exhibitions/Public events
Website

Prizes/Games
Information guides/Brochures

Roadshows
Newsletters/Press releases

DVD-CD rom/Movies
Thematic dinners

Co-operation with influencers/
Promotional dress-up
Cinema commercials

In-store promotion/POS promotion

Internal market

Third countries
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